e W (OINE e

/ CONNECTION

ATARI' Sponsors Coin-Op Industry’s
First National Video Game Tournament

1ari is sponsaring the
lirst international tourna-
ment for coin-operated

video games, The ATARI
$50,000000 Workd Champion-
ships will be heid in Chicage al
the Expocenter al the samea time
as the annual AMOA meeting
(October 28, 30, 31 and Noven-
ber 1, 1981). $50,000.00 in cash
and prizes will be awarded 1o
winners in various categories.
The Atari World Charmpion-
ships are being held in conjunc-
tion with the Tournament Games
Spectacular $400,000.00 Week-
end, a production of Tournament
Inc. There will be 30000

¥

th 256 ATARI games dominat-
ing the center area and the ac-
tivities. Operators attending the
AMOA will be invited to view the
tournament as it is in progress.

The infernational fournament
beging with local conlesis in par-
licipating family game centers
and street locations. Winners of
these toumarments can qualify
lor & free entry cerlificate to the
open finals valued al $60.00.

Through the use of Atari Tour-
nament Location Kits, operators
can produce lecal tournaments.
The Kits provide all the materials
necessary 1o run live Double
Elimination Tournaments or five
high score pramation periods in
a location. This works out 1o five
weeks or every other day for
two weeks of inense promotion
on the part of the operator

Each Kit is a $300.00 value,
conlaining fve Atari free Entry
Certificates into the finals in
Chicago. The Kits, available
through Tournament Games,
Inc.. cost $125.00 each. But,
through a umique subsidy pro-

The Atari $50,000.00 World Championships
program features local tournaments leading up
to Chicago finals extravaganza

gram, Atari will contribute
$100.00 toward each Kit pur-
chased by an operator who has
purchased any of the designated
ATARI “Tournament Games'".
The $100.00 Aari Promational
Subsidy reduces the operalor's
Kit cost 1o a mere $25.00.

The “Tournament Games' in-
clude Batllezone™

and Centipede™, as well as any
ATARI game prrdur,Pr! between
now and Oclober 1, 1981
Thc games 1o ba used in the
“h

is group. The game se-
will be announced on
11, 1981, s0 thal play-

| competition.
Aari distriputor has
fhe Atari Tournament Kit Order
Cards available. These cards
should be sent with a check for
£125.00, or il you have pur-
chased any of the "Tourmnament
Games", a check tor $25.00
with an Afari Tournament Kit
Subsidy card, 10: Tournament
Games, Inc., PO. Box BOS0S,
Seatile, WA 58108, Tournameni
Games will also be answering
any questions from Kit purchas-
@rs, making sure that they un-
derstand how 1o use the prome-
lional materials enclosed in it

Atari and Tournament Games,
Inc., are highlighting the Atari
World Championships in trade
journal advertising to make op-
erators aware of the program,
Player awareness is being
aroused through the

Games Quarterly”, a news mag-

azine published by Tournament
Games, Inc.

We are pleased with the re-
sponge 50 lar,” said Frank
Baliouz, Vice President of Mar-
keting. “Since 1he initial an-

nouncement of the Tourna-

1ent, over 3000 phane inqui-

Many local tournaments

50 nhu m
tion and m.-nhng af 100,000 fies have been reported.
Mtarl World Charmpionships any Io
location posters, 100,000 are already under way.

Players Guides and 25,000
issues of “Tournament

ATARI

the first of ils kind, de-

The Atari fournament is

signed 10 promole competit
play and awareness al th
pany's games,” he said
expect it 10 be a blockbuster
evenl for everyons, 5o we en-
COUrAGE oUr operalors to lake
advantage of the program early
o gain maximum benefit

For additional information
call tolkfree 1-800-426-8897;
from Alaska, Hawail, Wash-
ington and Canada call
1-208-763-1362.

ATARI INC.

1265 BORREGAS AVENUE

SUNNYVALE, CALUFORNIA 94086




Giant Insects Challenge Players in new Centipede™

Adari's new Centipede is no
garden-variety coin-op video
game, It's a fantastic new one
ar two player game with play ac-
fion that's totally fresh and differ-
ant. As soon as the player stars
1o get comfortable, the game
changes, picking up speed, add-
ing mgre monsters, creating
mare player challen

Game play begins as a lethal
cenlipede winds ils way down
the screen through a field of
mushrooms. It's heading
towards the player's bug blaster,
but every time it runs inlo a

mushroom in its path it must
turn to avoid it. The player tries
to hit the centipede as it ap-
proaches. If the player is able o
efiminale the enlire cenlipede,
the screen changes color and a
new cenlipede begins al the lop.

Further danger appears in the
form of a mushroom-dropping
flea, a deadly spider thal unex-
pecledly pounces from the side
of the screen, and a poisonous
scorpion. The scorpion sails
across the playfield, poisoning
any mushrooms that it louches.
If the centipede, in its travels

down the screen, Ccomes into con-
1act with any of these poisoned
mushrooms, it 100 becomes pol-
soned and heads straight toward
the player's position,

Special features included on
Cenlipede are Atari's unique
Trak-Ball™ control, which the
player usas to position his bug
blaster, the special Atari High
Score table with non-volatile
memary which retains the three
lop scores when power is off,
operator-adjusiable number of
game lives, 256 coinage options,
and much more.

The game will be offered in all
three of Atari's cabinet slyles:
Upright, Cabaret™ for areas
with minimal space, and sophis-
ticated Cocktail.

"Cenfipede is a truly exciting
new game.” commented Frank
Ballouz, Vice President of Mar-
keting tor Coinop. “The intensity
of the action builds, making it
not only a great game to play,
but also a greal game 1o walch.
The player is constantly chal-
lenged, and although it is easy
1o lezarn, mastering Centipede is
another matter entirely.”

Centipede Kit
Now Available

ATARI is offering an advertis-
ing and promotional materials kil
to operators to help promole the
game lo locations and players.
Among the items available are
full-color posters and L-shins.
Specially prepared radio scripls
and tip sheets on how 1o place
radio ads for maximum effectiv-
ity, sample ad slicks, fact sheets.
data sheets and conlest ideas
and promotions are included.

To order the advertising ma-
terials kit, please contact ATARI's
Cain-op Marketing Services,
1265 Borregas Avenue, Sunny-

wvale, California 94086,

Included in the Kil is an orcer
form for pre-recorded radio
spols, T-shirts and posters, avail-
able from Coinop Cuslomer Ser-
vice at 1105 N. Fairoaks Ave.,
Sunnyvale, CA 94086. The ma-
terials kit is free, bul there s a
nominal charge for T-shirts and
ratho cassetles.

Centipede to Challenge
Players at ATARI World
Championships Finals

in Chicago

ATARI has just announced
that Centipede will be the game
on which players will compete al
the ATARI $50,000.00 Workd
Championships. {See article,
front cover).

“Players have responded so
anthusiastically to Centipede, il
was a natural choice for the
tournament,” stated Frank
Ballouz, Vice President of Mar-
keting. “With the conlinuous

challenge it offers and with the
following Centipede has deved-
oped, it became apparent 1o us
thal we should announce it be-
fore the scheduled Septermber 1
date 1o allow players plenty of
time 1o practice before the
Championships playolls. and to
give operators time 1o take ad-
vantage of the increasad attert-
ticn 10 the game.”




New Asteroids Deluxe™
ROM Conversion Kit Available

Nathalie Favre-Gilly Joins
Shane Breaks as International

from Customer Service

Marketing Assistant

Now available free from Atari's
Customer Service depariment or
from your Atari distributor is a
ROM conversion kit specially de-
signed to allow the operator to
adjust game play to be either
easy for the first 30,000 points,
or hard throughout the game,
The ROM conversion ki is retro-
filtable to all Asteroids Deluxe
games.

With the new ROM conver-
sion kit, e operator can sel the
option switch fo “easy” and the
fallowing changes will occur
1. Four large asleroks begin
the game. The second wave of
asteroids begins with five, and
the subsequen waves starl with
six through nine asteroids. In ad-
difion, the astercids move mare
slowty across he screen,

2. The small saucer targel does

not appear until the score reach-

e5 10,000 points. Aiming is the
same excep! hal ils accuracy
impraves with score

3. The large saucer aims and
shoats randomly until scores of
10,000 10 15,000 points are
achieved. Its accuracy also im-
proves as lime and score in-
Creases

4. The Killer Satellle appears
during the first wave when three
asteroids are remaining instead
of during the second wave,
When the Killer Satellite is shot,
it will break up into three slowly-
moving diamonds.

5, Players now can fire contin-
uous bursts of four shot vollies
by hoiding down the fire button
instead of single shots per bul-
ton depress

High Score

Certificates Awarded

Atari High Seare Certificales
are now being awarded 1o play-
ers with the highest verilied
scores on Atan video games
Each high score certilicate is
signed by Frank Ballouz, Vice
President af Marketing, and is
suilable for framing. Every high
scorer also is awarded a full-colk
or -ghirt for the game on which
he has achieved the high scare,

In order for a player to receive
a high score certificate, the op-
erator of the location where the
high score has been achieved
must sand in a letter of verifica-
tion 1o Atari Marketing Services.
The letter should include the

player's name, age, high score,
the date the high score was
achieved and the amount of
time i tock to atiain the high
score, a5 well as the location
address and phone and the lo-
cation ownerimanager's name.
Mso, if there are pictures taken
during the high score event,
please include ane of these in
the letter. Then we'll be able to
print a story on the high scorer
in the next edition of the Cain
Connection. For more informa-
tion about this ram, of o
find out the current high scores,
you can call Atari Marketing Ser-
vices at 408-745-2500,
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Mathalie Favre-Gilly has joined
Shane Breaks, Infernational Di-
rector of Marketing, as his assis-
tant in Ireland. She became a
part of the International Market-
ing group for the CO!"-OP division
in December of 1980

Ws. Favre-Gilly was born in
France and raised in the New
York/New Jersey area, where
she attended Ramapo College.
After receiving her degree, she
warked in various capaciles in
Mew York. her jobs there,
she worked with the Cultural
Services of the French Embassy
and with RH, Belam Company,
where she firs! became ac-
quainted with Shane Breaks.
Most recently she was emplayed
by Piker Productions, where she
was involved in the production of
audiohvisual sales training aids.

Her background with Betam
and also in the area of sales and
marketing technigues made her
the ideal candidate for the joo of
assisting Shane in setting up the

International Marketing office at
Fedarmare House in Ireland,

Ms. Favre-Gilly's duties at
Fedamaore incluge maintaining
communication between the
Fedamore office, the various dis-
tributors in England, Germany,
France, Ireland, Spain and Scan-
dinavia and the factories both in
Tioperary and in Sunnyvale,

Promotion for Profit

We received this month's
“'Promotion for Profit” tip from
Meil Schuldenirei at Video Plus
in Washington, D.C. He suggests
that an operator place a large
lighted sign with changeable let-
tering by the side of the road or
above the door in front of an ar-
cade, The sign can be used 1o
announce the arrival of new
games, contests, tounaments
and special events al the arcade.

Make sure o check local reg-

ulations regarding posting and
display of lighted signs such
as these.

If you have an idea for the
Promotion for Prafit column just
send a brief description of the
idea, along with your name and
the name and address of your
Incation, 10 the Editar, Coin Can-
nection, 1265 Borregas Avenue,
Sunnyvale, CA 94085, We'll
send you a free gift if your idea
appears in the Coin Connection

Glare Reduction Kits

Now Available for
Asteroids Deluxe™ and
Warlords™ Upright Cabinets

New glare reduction kits, spe-
clally designed by Atari Engl-
neering for use on Astercids De-
Juxe and Warlords upright cabi-
nets, are available free from
Alari's Coin-op Customer Service
depariment.

These antiglare kils are easy
1o install and retrofittable to all
upright Asteroids Deluxe and
Warlords cabinets currently in
1ha field. The kit consists of a
new mondor shield and speaker
grille assembly that is angled

toward the player. Due fo this
angled effect, glare and reflec-
fion problems related to poor
lighling conditions are signif-
cantly reduced.

The kit alsa improves the
bass audio response. since the
area below the mirror now acls
as a resonating chamber.

To order one of thesa free
kits, contact either ur |ocal dis-
tributor or Coin-op
Service at 1105 N_ Fauoaks -er.
Sunnyvale, CA 34086,




Game Marathon

Pledge Drive:

High Scores for Charity

During the past few months,
numerous players have attempl-
ed 1o break the Atari high score
records on Asteroids™, Asteroids
Deluxe™, Missile Command™,
Battlezone™, and Centipede™
These altempls usually generate
publicity for the location and sat-
sfaction for the player who
achieves a new high score,
However, Mr. Samuel Eng of
The Odyssey Family Fun Center,
Sacramento, California, and
Richard Scott, 2 fopnotch Aste-
roids player, recenlly took this
event one step further. On June
21-23, 1981, Richard played
Asteroids for 51 hours, 25 min-
utes. and scored 23,274,870
points. In addition to this person-
al accomplishment, Richard's
high score raised over $600.00
for the Muscutar Dystrophy
Association

One month prior to the high
score attempt, Mr. Eng and
Richard decided that the effort
put into this event should some-
how benefit a charitable organi-
zation such as the Muscular
Dystropty Association. They
worked with the local high
school fund-raising commitiee to
sat up a program whereby play-
ers, businesses, and other com-
munity members could pledge a
cenain amount to MDA for ev-
ery 100,000 points achieved by
Richard on Asteroids. Richard’s
goal for this atlempt was

25.000.000 points in 50 hours of
continuous play, The Odyssey
suggested pledges of 2 cents
per 100,000 points or $5.00 if
Richard met his goal, Mr, Eng
advertised this program in The
Odyssey's newsletler and with
posters placed in his location
and other local businesses, as
well as notifying the local news-
papers, radio and TV stations.
Players and high school students
collected pledges, wilh the Odys-
say giving a prize far the most
pledges sianed up and the most
money collected. Following the
event, a party was given at The
Odyssey for all the volunteers
who collected Dledﬁes.

Richard Scott's high score
achigvernent on Asleroids not
only provided tremendous posk-
tive media coverage for The Od-
yssay, but also worked as an ex-
Ciling communily event (o raise
funds for a worthwhile charity. In
addition, the program generated
public suppor lor coinoperated
games al a time when many
communities view the games as
a nuisance. If you have a player
wha is interested in altempling a
new Adar high score, we sug-
gest you consider setling up a
program such as this. | can be
an excellent promotional oppor-
tunity that will benefit your ko
caticn, community and favorite
charity.

Mariann Layne

and Laura

Burgess Named to New Posts
in Marketing Services

Bariann Layne has been
named Manager of Marketing
Services for the Coin Operated
Games Division of Alari, accord-
ing to Frank Ballouz, Vice Presi-
dent of Marketing for the division,
Ms. Layne's appaintment is ef-
fective immediately.

As Manager of Marketing Ser-
vices, Ms. Layne will be respon-
sible for organizing advertising
and promotional functicns such
as the trade shows (AMOA, ATE,
atc.) and tournaments like the
ATARI $50,000.00 World Cham-
pionships currently under way,
She also provides operalors and
distributors with promational ma-
terials and information, such as
the recent Astrodata Kits and
Centipade information kits.

Joining Ms. Layne is Laura
Burgess, appoinied Marketing

Services Coordinator. Ms
Burgess will assist Mariann in
helping operators and distri-
butors learn how 1o promaote a
business or location. She will
also provide suppor! in other
areas of promolion and trade-
show coordination.

Frank Ballouz, Vice President
of Marketing, commented thal
“Marketing Services is a very
crucial part of the total market-
ing elfort a1 Atari. This group
serves as the interface arm of
the marketing depariment, pro-
viding oparators with methods of
more effectively seling the
games to the players. I'm glad
fhat Mariann and Laura have
faken on the responsibiity for
this vary important marketing
function.”

ATARI Game Club Now Open
to Coin-op Game Players

The ATARI Game Club, origl-
nally organized to provide ATARI
home video game enthusiasis
with the latest ATARI product in-
formation and news, has now
been expanded to include coin-
operated games players in its
membership as well

Coin-operated game players
will be able to join the Game
Club through a special program
in effect at local video game lo-
cations Throughoul the country.

Operators are being encour-
aged to order a special free
game club materials kit, Included
in the kit is an easel display with
pads of tearoff membership ap-
plications, Easel cards can be
displayed on the fop of games or

on a counter, lhus requiring litlie
of the cperator's valuable space.

Players can join the Game
Club by filling out the member-
ship application and mailirg it,
along with a dollar to the ATARI
Game Club, PO. Box AGC. Half
Moon Bay, CA 94019, In return,
they will receive a wallet-sized
mermbership card, a membership
certificate and an expanded
eight-page quarterly newsletter,
“ATAR| Age™", Club members
will then continue 1o recenve the
newsleller on a quarlerly basis.

“ATARI Age' will feature arfi-
cles on both coin-operated and
home video games, a regular list
of high scorers on both types of
games, and reviews of new
ATARI products.

“We think that Coin-op's parti-
cipation in the ATARI Game Club
will prewvide alol of advantages to
operators,” commented Frank
Ballouz, Vice President of Mar-
keting. “Players will be informed
about new ATAR| products, and
this will encourage them to go 1o
their local game center and
check oul all of the new games.
‘We are really looking forward to
being a big part of the ATARI
Garme Club in the future,”

Centipede™ Featured
at C.A. Robinson Event

Fran.k Ballouz and Mariann Layne of Atari Marke ;
and Adrea Beltelman, Hank Tronick, and Leah and Al Bettelman of
C.A. at spacial Cantip i

wlin Sandy

ATARI Marketing executives
were in allendance al an invita-
tion only Open House for opera-
1ors held July 1 at the show-
rpoms of C.A. Robinson in Los
Angeles.

Several hundred operators
previewed ATARI's sensational
new Cantipede. Frank Ballouz,

Vice President of Marketing,
Mariann Layne, Manager of Mar-
keting Services, Bob Harvey,
Regional Sales Manager and
Russ MacDonald, Atari Field
Service demonstrated Cenlipede
and discussed the latest news
about ATARI's very hot World
Chamgionships program.




TECHNICAL TIPS
Adjusting

Matsushita Monitor

Red Baron
Flies in New

Upright Cabinet

The Matsushita 14-nch color
maonitor has a crowbar overvol-
age protection circuil that kils
the high voltage power supply
when the horizontal hold adjust-
ment is nol set properly, The
coarse horizontal hold adjust-
ment is accessible from the
front af the manitar through a
siot in the mounting bracket,
Use the following procedure 1o
properly adjust the monitor. Re-
fer to the monitor manual for the
posl'llon of the controls and fuse.

Misadjust the coarse horl-
zontal hold until the picture
loses syne, or he piclure
flips diagonally.
Rolate the coarse horizon-
tal hald back slowly until
the picture siraightens plus
an additional 5 degrees
of rotation
Turn the game on and off
several limes o ensure that
the game waill hoid the ad-
justment when it is first
powered up.
Another possible cause of the
screen blacking out is the B +
supply being adjusted 100 high.
The 115 volt DC power supply
can only be adjusted when there
is a piciure on the screen, This

ra

w

Is because a lpad for the power
supply is needed. When the

crowbar circuil kills the high volt-

age, the B+ supply will proba-
bly be running at about 170 volts.
To properly adjust the B + sup-
ply, perform the following steps.
Tum the game power off
with the AC interlock switch

Set a DC voltmeter on the
250 volt range, and attach
the posilive bead 1o F2 (the
small 1A fuse near the cen-
fer of the manitor PCB)
Allach the negative lead
1o ground

Find R812, the B+ adjust-
mint. I is accessible
through the slot on the
CRT bracket on the front
ol the monitor.

Turn on the game power,
and adjust the B+ 1o 114
volls DC as soon as you
sea the screen light up
wilh a piclure.

Turn the game off and on fo
ensure that all the monitor
adjustments are proparty
sel. Tuen the game off and
on again il any horizontal or
vertical agjustments were
necessary.
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New Posters
Available from

Customer Service

The latest items available
from Atari's Coin-Op Cuslomer
Service department are posters
for Red Baron and Warlord™,
two of Atar's latest video hils.
These posters feature colorful
graphic depictions of the Red

Baron and Warlords themes.
The posters make excellent
promotional and incentive items
and limited quantities are avail-
able free by contacting Custom-
er Service at 1105 N. Faircaks

Ave,, Sunnyvale, CA 94085

ATARI's Red Baron, the super-
realistic first person flying simu-
lation game, is now being offered

in @ new upright cabinet model.

Flayers become WWI fiying
aces, defending themselves
against the awesome Red Baron
and scoring paints by shooting
enermy planes, blimps and
ground argeds. As the player's
fying skills improve, targets be-
gin 1o shoot back, adding to the
challenge.

Red Baron features ATARI's
new Skill-Sensa™, which en-
ables the game to autoratically
adjust itseff according to the skill
of 1he player to maintain a con-
sistent average game time.
Other features include four op-
erator-adjustable bonus levels,
lour operalor-adjustable number
of game “lives”, a ame
minimum, and ATARI's amazing
QuadraScan™ “3-D" video
display syslem

“Now everyone can gel in on
the action.” commented Frank
Ballouz, Vice President of Mar-
keting. “With this new cabinet
design, Red Barcn becomes
mare fhan just a personal chal-
lenge. I's an exciting game lar
both players and spectators.”

Coin-op Games
in the News

On a recent 11:00 p.m. edilion
of the “Eyewilness News” a re-
porter interviewed a representa-
tive from the Lawrence Hall of
Science at the University of Cali-
fornia a1 Berkeley, The inlerview
reported on the use of coin-oper-
ated video games at the Hall of
Science 1o help children improve
heir reaction times, as well as
fheir manual dexterity, The entire
Interview was appraximatety
three minutes long, but it was
enough fime 1o convince the
viewer (hal the games were be-
ing used in @ manner which
waukd benefit bath the children
playing the games and the sci
entists at Berkeley.

Many artickes have appeared
in print, and there have been

quite a lew lelewsion reparts on
the popularily of coincperated
games and 1he benefils derived
by he players.

ATARI would like to maintain a
lie o posilive news slorias,
These collected materials can
be used to educate people who
might attempt o impase restric-
fions on coin-operated games or
who may not realize the many
uses and benelits of these games

If you or your location has re-
cently received media attention,
please contact The Edilor, Coin
Connection, 1265 Borregas Ave.,
Sunnyvale, CA 24086, This file
can be useful for all of us who
are involved in the coin operatled
games industry.

Did You
Know? ...

There are cloge to 40,000 can-
venience stores across the Uni-
ted States. Approximately one
out of every live convenience
slores currently has a con-oper-
ated game. In retail cutlels such

as convenience stores, profit per
square feat i ol key impartance
Atari's Cabaret™ cabinel games
are specifically tailored to these

types of locations, where limited
space is a faclor.




Operator
of the ’80’s

with the record, 17,000,000
points, and logether they deci-
ded Rick could probably beat it.
Dick contacted local radio, TV

This issua's “Operator of the
‘B0’s" features two unique loca-
tions where vided games have
been very succ | in increas-
ing customers, publicity, and
profits. These locations, a used
book and collectibles store and
a restaurant, were akso the siles
of recent world record scores
achieved on Asteroids™ and
Migsile Command™.

Dick Statler, of West Paim
Beach, Florkia, has been in the
used beoks and collectibles busk-
ness for 22 years. He has owned
and aperated his present store,
Family Book Trader, Inc. for the
pasl five years. It's a good busi-
ness in these inflationary times,
@nce he deals in used merchan-
dise. Customers also purchase
collectibles as a e against
inflation. The Family Tra-
der’s typical customer is male,
18-35 years old. This makes the
stare an ideal location for video
games.

Six months ago, Dick decided
to place an Astercids machine in
his store. He had played the
game and, "It got undear my
skin. | kepl wanting 1o beat the
machine and finally decided to
put one in my store,” He con-
tacted Entertainment Devices of
Florida, Inc. who placed and ser-
vices the machines. Dick now
has 3 video machines, and plans
to add 3 more in the near future.

Rick Larson, age 24, had
been a regular customer of
Dick’s, He would come in and
play Asteroids for hours, and
seemed o be an exceptional
player. Dick phoned Atari 1o find
out the world's record on Aste-
roids, He: then approached Rick

nd r about Rick's at-
tempt 1o become the workd's
chamgion on Asteroids. The
game began at 10:30 am on
May 2, 1981, It ended 34 hours
and 55 minutes later, with a
seore of 21,184,000 points—a
new world's record! 1t took a lot
of effort to organize the world
record allempt and bring cut the
media, But the tremendous ex-
posure Family Book Trader re-
ceived was well worth it. Dick is
certain that he has more cus-
tomers as a result of the media
coverage of Rick's viclory.

Dick is a firm befiever that the
best promation for ary business
is continuous excellent service
for the customer. He feels that
“most businesses loday fail fo
give service and personal atlen-
tion to the customer. They are
only concermned with the number
of customers” and therefore ali-
enate repeal business. Dick's
operation is family-run, and he
takes delght in getting 1o know
his customers as individuals. As
a resull, his most successiul ad-
vertising has been word-ohmouth.

The only business problem
encountered with his games was
the influx of young children in
the slore when the games were
first installed. He quickly learmed
that by enforcing a few rules the
children have been wel-behaved
and nol a problem.

Would Dick recommend that
other small businessmen install
games in their stores? “Maost de-
finitely. The games pay our rent.
It's hard at imes to make ends
mel, bul wilhout The games i
would be much more difficult.”

The Filling Station Eatery in

Pensacola, Florida, is a casual
24-hour restaurant, specializing
in homemade chili, harmburgers,
and salads. Managed by Ms.
Trish Kelly, the restaurant just
completed its first year of busi-
ness. As well as serving good
food, the restaurant provides en-
tertainment for its customers in
a game room adjacent 1o the
dining area. The restaurant
draws a wide range of cuslo-
mers, including leenagers, young
adults, and families. There are
presently 5 video machines
available for customers 1o play.

One such customer is Mr. Jody
Bowles, 27 years oid and an
avid Missile Command player.
“Jody would come in and play
Missile Command several times
a week,” Trish explaing. “He
kept practicing Just to see how
long he could go. Jody studied
the game, rying 1o beal it, lo an-
ficipate what would happen next
an the screen. The game would
eventually beat him by daing the

unexpecied the longer he played”

On April 27, 1981, Jody deci-
ded to put all his energy into
beating Misslle Command, and
at the same time atiempt to
oreak the world's record. The
game didn't end until April 28th
Alter 30 hours af continuous
play. Jody had achieved an as-
tounding 41,339,845 poinis,
smashing the previous record of
6,373,305 points. Allhough Trish
did not actively pursue media
coverage, the local newspapsar
got word of the story and came
out 1o cover it

Video games were anginally
phaced in Filing Station Eatery
as an attraction and 1o give the
cuslomers something 1o do
while waiting to be served. Dur-
|ng the past year the games

have become a big success and

an integral part of the business.

The only trouble Trish has had is
keeping enough quarters on
hand to make change for all the
players. She recommends that
ofher restaurants extend their
businesses by incorporating
games. "It must be done in the
right way, depending upon the
class of restaurant, If the games.
are put in a separale area, so as
nat 1o disturb customers who
wani a quiet meal, they can be
wery successful”

Asteroids
Deluxe” Decals
Available

MNow avaitable in limited quan-
tities for display in location win-
dows are Asteroids Deluxe de-
cals, These dynamic full color
decals make attractive window
displays and draw attention to
yaur location. They also inform
players that you have the excit-
ing Asteroids Deluxe video game.

To order your Asteroids De-
luze decal, samply get in touch
with Atari's Coin-op Customer
Service Department at 1105 N.
Fair Oaks Avenue, Sunnyvale,

4086,

Atarl, Inc.
1265 Borregas Avenue
Sunnyvale, California 94086
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