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Europe Lauds Atari’s
ATE Product Showing

ing troughout Europe are nat due
1o any nctorious Crown Jewel caper
but 1o the outrageous success of Atari's
resence at the London Amusement
rades Exhibition wnich ran January
10-13. Don Osbormne, Vice President of
Sales and Markeling, glistened wilh pride
as ne surmised upen his return 1o the
States: "If there were six top games, we
had five of them™.
Alari Europe has made a penetrating
comeback and Shane Breaks, Vice Presk

The murmurs of exciternent spraad-

dent of International Marketing anc Sales,
iz sitling atep the world ance again

“This year's London show was & per-
sonal best for me in 20 years of attend-
ing this exhibiticn. The combinec efforts
of tha California Marketing Sarvices
group and the European sales team pro-
duced saes far in excess of those anticl-
pated when you consder we went to the
show with already Tull crder bocks, Al
though the Eurcoean markel is very soft,
Atan was showing five great games.
Many exhibitors expressed concermn after
the show, where we at Alari are happy
to say this was our best show ever.”

Cn the evening of opening day's spe-
cial "'creview”, Afar greeted its distribu-
tors with a “royal reception” in the
Grand Ballroomn of London's elegant Dor-
chester Hotel. Over 250 allendees at the
cockiail carty floated through the three
anterooms of crystal chandeliers and

blue velvet draperies, Entering the main
nall, they were tampted by hol and cold
nors d'oeuvres served in style by dappar
waiters, each outfited in a tux. A grand
everiing was enjoyed by al
The remaining three days of Ine shaw
saw mary happy high-scaring winners of
the miniature ATARI beer steins, Players
were piled dees (o Iry their skill at the
banks of new games Installed In the
1500-square-foot booth. But not all the
video action was haopening at Clympia
Hall. Bob Harvay, Northeastern Regional

i

Sales Manager, recorts thal players were

lined up six cr seven deep in al' the ar-

cades he visited around London anxious-

guawa tirng their turn al the wheel of Pole
sition®,

5o as London hails Atari, we in
hail London. As David Smith, European
Sales Manager for the Infernational Divi-
sion, summed it up: “I'm detighted 1o
regart substantial orders for our current

range cf games. The 5 super games, a
beautiful booth, and a professonal ap-
proach by ail Atarl parsonnel, were the
ervy of all other exhibitors. Without 8 |

doubt, Atan Cain-op is #1 in the industry”

*Tracemars snd © WNemeo 1962

Atari Receives
“Arkie” Awards

Adari, Inc. was In the spotlight at the re-
cent prasentation of Elecironic Games
1982 Arcade Awards in New York City.
The awards included “Mosl Innovasive
Coin Video Game™ for Tempest™, and
“Best Scence Ficlion/Fanlasy Video
Game'' for Delandar®, Here Mariann
Lay'le. marketing services manager for
Atari's Cain Video Division, and Ron
Stringari, vice president of

dising and administraton the Cansu-
mer Products Group, display "Arkies ' with
Arnie Katz, edilor of Electronic Games.
*Tracemark of Willams Ekscironks, Inc,
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Atari Gives Santa a Helping Hand

Santa’s reindeer had a heavy load to pull
this past Christmas season. In the spirit
of the holidays and the advent of the
new year, over 200 ATARI coin video
ames were donated 10 San Francisco
ay Area charities and other walldesery-
Ing organizations,

“We ware looking for & way lo put
something back into the communities
that helped give Atari its start ten years
aga," saud John 5, Farrand, President of

. i

Atari's Coin Video Games Division.”
gifts &re our way of saying ‘thanks
Among the organizations who received
1he games are the Chrisimas Exchange
ol Santa Clara County and the Holiday
Project, which represent such special
groups as children's hospitals, homes for
children and families in transition, and
various treatment centers for physically
and mentally handicapeed individuals,
Marion Tibius, director of the Christ-

During the preparation of the game donations, Santa and his little “Atari Kids” enjoyed their

;glrmd surroundings. San Francisco Bay Area charitles which received
al
il

ri include the Chandler ME School
below left) and the Shriners Hospital

e

for orthopedically handica
for Crippled mm%n in San

tmas gits from
children in 5an Jose
rancisco (balow right).

I your business is always on the “go”,
chances are you've leamed the impor-
tance of "incentivizing"” it from time to
timea. We would lixe to beqg, borow and
Sleal a few of your masterly tips so we
can share them with your industry co-
horts. Please send us any case histories
of effective promotional evenis you've
conducted a1 your locafion.  a few

waords or a few volumes—it's all up 1o
you. Ary photos would be enormously
wercomed al the same time. \We'll spot-
light your success in an issue of the Cain
naction, I you've a few inspirat

mas Exchange, commented on tha gifts
“These games are wanderiul Christmas
oresents 1o provide entertainment 1o
groups like the handicapped and under-
orivileged in the Bay Area,"

The Red Cross was also involved in the
video giveaway with games going 1o the
Melerars Administration in Menle Park,
Califormia, Uses of video games for reha-
bilitation purposes are being explored at
the W& Hospital. In adaitlon, several YM-
CAs in the Bay Area received a share of
the games to help fulfill the recreational
needs of the children who visil them.

Apart from the Bay Area game distrio-
ution, 250 machines were given to the
“Magic Me" project of the Community
Foundation of the Greater Ballimore
Area in Maryland. 'Magic Me'" is a
aroup of children who reguiarly visit a
netwark of Baltimore nursing homes, giv-
ing friendship and love 1o the residents

he games were placed in the convales-
cent facilities in hopes of providing an-
other socializing tocl for the children and
senior cifizens.

Before their distribution, all games
wers sel on "free play"” to ensure that
they be used solely for entertainment
purposes. Atarl wishes all recipients the
best in fun and games for 1983,

SR THE RSAD

Here's the inside “'scoop” from our Re-
gional Sales Managers as they vislt Ioca-
tions across the naticn:

*» Pole Fosition —with its careening
profits—is proving to be very "hot™ af
kay streel lecations The upright model
has been a phenomenal success in
C-stores when placed with cne or two
other pieces, Reports indicate that this is
the first time a driving game has been so
successful in a streel location,

= Centipede® eamings have improved
with the instaliation of Millipede™ Play-
ers seam (o sharpen thair skills on the
farmer in order 10 prepare for the maore
aggressive competition in the new game
Millipede is doing best in large street lo-
cations, e.g., a pizza parior with ten or
more pieces. Cperalors have exprassed
the fzeling that Millipede will have the
lnngavity of Centipede.

* Hecent collections indicate that Quan-
tum™ may be the skeper of tha AMOA
exhibiting outstanding performances in
many locations. Sophisticated clayers
seem partcularly intrigued, and women
players are also being attracted due 1o
the samiclicity of the control panel.

* {n the European scene, there are high

al

strateges you haven't tred vet, don't hesk
tate to send those ideas. foo

MNow—for the "big push™ ar “lifle
park' n order o “incentivize your
wiiting in to us, we'll tempt you with a
Specially salected gill. We know that time
is morey, and the aifor you expend
toward “enlightening’’ us will nol go unre-
warded

50 let's hear from all of you out there
—here's your chance 1o put in your
“25%" worth! And thanks In advance.

p ons for lhe success of Pop-
eye™"" and Time Pllot™"** which are i
censed from Nintendo and Kanami. re-
spectively. The U.S. track record of these
[amas is encouraging
* Most driving games appeal 1o teen-
agars who 0o not have thelr driver’s Il
cense as of yet, Pole Positon, however,
is attracting many adulls as well as leen-
agers bacause of its realistic simulation,

= * Fopiyw w8 lagemark of sabses Srdome. The
Fudnry e i5g-nsual work = sublioersed o Alar| . oy
Hirkenas o Amanics Inc.

= * ks dscrrnd Lnder iconse from sonam|




Read Immediately! The New FCC Order
Is Critically Important to Your Business

By an F.C.C. order adopted September 1,
1962, all coinoperated slectronic video
games manufaciured after December 1,
1982 are reguired to be verified for com-
pliance with the FC.C.'s reguiations lor
Class A computing devices (used in a
comrmercial environmerit) prior 1o market-
|n?. These new reguiations must be com-
piea with oy all manufaciurers, disteibutors
and operators In order to avoid inter-
ference 1o licensed communications ser-
vices and |o public broadcast reception.
In order to meet the FC.C. limits, Atar|
encioses the game processor PC board
within a metal cage prior fo marketing
the game. This cage acts as a shield to
stop radio Irequency emission from the
board. Capacitors on the end board act

I as harness fillers lo complete e neces-

sary AF shielding. Il our systam is mogk
fied in any manner {e.c.. the end board
of melal cage removed), it becomes the
responsibiity of the owner fo verify that
the machine stll meets the requires
FC.C. limits, For this reason, we strongly
urge that you do no! tamper with or mod-
ify any part of the internal systern of qur
games. Verificafion testing on the part ¢f
an operalor can be very cosiy, while willk
ful violation of the FC.C.'s rules can sub-
ject you to substantial fines,

If &n interference siluation caused by
a'\év of your games is reported 1o the
F.C.C., the machine(s} can be physically
remoyved from your pramises or vou can
be required 1o cease ration of the
machine(s] until proceduras are faken on
your part fo eliminate the nterference.

Specifically, the games cannot under any
circumstances cause inferference to any
lizensed mobile radio communications
{police, tire, asronautical, elc) or any I
censed Droadcast communications (rad-
io. television, etc.).

All games manufactured after Decem-
ber 1, 1982 must be provided with the
appropriale FC.C, compliance label for a
Class A computing-cevica. This labeling
reguirement appies 1o bolh domastic
and impor ed machines.

For complele details regarding the naw
FG.C. onder and its implications, please
contact vour distributar immediately or
call Darl Davigson, Director of Technical
Services, at BOG-538-1611. It Is Impartant
thal we aii take responsibility 1o ensure
that these regutations are met

AT YOUR
SERVICE

When you call Atar's newly formed
Techrical Service Depariment (comixn-
Ing Cuslomer Sarvice and Field Servica),
thve man at the end of the line with the
“smile" in his voice is none other than
the Director himsel!, Darl Davidson. On
January 28, he celecrated his sixth anni-
versary with the company, and the occa-
slon was deubly highiighted by his recent
promotion. With cbvious high regard,
Dion Csoorne, Vice President of Sales
and Marketing, stated, 'Darl has built the
most responsive Cuslomer Service organ-
Ization in the indusiry today, and we are
most forunate to have him here at Aari."

Four years ago, Darl assumed the po-
sition of Customer Service Manager. Dari
brings his vast organizaticnal and mana-
qgerial skills to his rew role as Director of
lechnical Service. He comments, "My
workload has increased by 300%, but
I'm finding the imlensitied challenge o be
extremely rewarding.” Fortunately, he is
an early riser and typicaly arrives to
start his day at 5:00 AM. During those
sofitary hours of the moening, he can
pump out 90%: of the work that will af-
fect his stall the res! of tha day.

Darl is intensely committed to carrying
1he quality image that Atari's Customer
Service enjoys throughout the industry
Inta the new Technical Service organiza-
tion. Quite simply, he and his parsonnel
are responsible for worldwige service
and parts. Darl has already initated a
few procadures, including a rapid feed-
back of “Technical Tips”™ as concerns
are rapodlad fram out in the field follow
ing the intreduction of each game. This
jpublication will supplement he alreagy
existing Field Service Bulletin. Darl ex-
plairs, “We want o let distrbutors and
operators know everything we know
about a new game—and &3 5000 a5 we
know it Aespansibility lor writing the
"Technical Tips™ will be given to the

Darl Davidson, Director of Atarfs Techni
Service Depariment.

Fieid Sarvice Manager assigned 1o a
particular gama, who will keep tabs on
the game from preproduction through
mranufacturing and right out info the fieid.
‘Weakly repair reports will also be gener-
ated by \his individual

Darl enthusiastically reports that there
are mare combined years in his group
than amywhera else in the Coin Operateg
Games Division. Fitteen of hs thirty-cne
stall members go back six to nine years
with the company This situation has pro-
duced a “refrashing seniority feam that
is keenly knowledgeable aboul all of
Atan," Because of this expertise, he has
bean 10 maintain a trim headcount,
Increase sales, and secrease inventory,
Drarl iz also implementing a cross-training
of staff 10 bring evaryone to the same
level, He affirma: *'We work as a leam.
There is nothing we can'l do right now.
All you have to do is ask", For example,
he and his managers have the authority
o slop a production fine lor & part
providing a guaraniee thal is rare in the
industry. Darl’s siafl allesls to & "warm,
sugporiive but professioral almosghere”
which he has created.

A major new goal of Technical Service
will be increased disiributor and operator

contacl, "In the past. distributors as-
sumed thal Atari couldn't do something
because no other manulacturer could do
it. Now, | want lo develop betier inferac-
fion between Atarl and cur distributors so
fhat we can property respond to fheir
customers’ needs.” In additicn to in-
creased lechnical saminars to be allend-
ed by operators, Darl encourages the
use of the loll-free lines listed at the end
of this article so thal operators can ex-
press their problems directly to Atari.
W will take the commenis of the oper-
alors seriously. How else can we am-
prove except by feedback from the
field?

Another way of genaraling operator
contact will be through this new column
Distributors and operators will be up-
dated on all fronts: ""We have the tech-
nical compatence to back up the parts
side." Mew promotional items will also
be spotlighted for the increasing number
of operators who are saeking new
monay-making avenues. |n fact, Custom-
er Servica is presently gearing up for the
launching of the Alari Collector Pins pro-
All indications show an enthusi-

c support for these lems from the
digtributors, operators and tlavers ak
ready contacled

But to be complelaly effective in the
use of this column, Darl reaffirms the
need for cooperation from all those in-
volved oul in ne field. Atarl wanls fo know
whal you're thinking, ! you have any
problem, question or suggestion, don't
hesitate to call. If Car's group dossn't
have the answer, they'll either track 1
dowrt ar refer you o the Individual who
does have I, they're always your
suresl starling point| Darl aptly con-
cludes, “Through our words and actions,
we intend 1o ¢o jusl whal this column
says—conscientiously service all of our
distributors and operators,'

California Technical Service
HOD-538-1611

California Customer Service
B00-538-1530

New Jarsey Technical Service
BO0-526-3849




Afari Colleclor Pins. . they’re graphic

they're fun, . . they're memorable
—jusl like sach of the Atari coin video
games they llustrate. And NOW they're
available from Customer Service. Get a
real jump on your competition cown the
streel, and be the first game center in
your area to offer them for sale. Players
will pin Ineir sights on them and so
should you. Each is custom-designed by
Atarl’s Graphics depariment and made
of hard-firad caramic—so eye<atching
that any player would be proud 1o wear
one.  whether he's a champ or just
someone who loves the game.

Make these coloriul Alart Collecizbles
available at your game raom and you'll
help develop a real esprit de corpe
among your players as well as boost
loyal patronage for your location. Urge
your players 1o join the “elile” comps ol
ocedicated Alarl enthusiasts, Wear the
pins—gain instant recognition. And it's
fun o wear them everywhere, pin them
on anything. Players will want to collect

Atari Collector I’ins Available

the entire sel. . beginning wilth Aster-
pids®. The series of pins will be kepi up
o date, including all the latest game re-
leases, Your players will be reminded of
the whole range of challenges and thrilis
that Atarl games bring to your locale

Carl Davidson, Director of Technical
Bervices for the Coin Viceo Games Divie
sion, reports much enthusiasm for the
program. “We've had a number of calls
from our distributors and operators want-
Ing items they can supply to their play-
ers. The Caolleciar Pins were developad
especially for that purpose.”

In addition to their own special profit
potential, ne Colleclables make strong
incentive ilems, too, Disglay the pins 1o
encourage play on the corresponding
games. You'll soon see their motivating
power as players are spurred 1o try their
skl on Atari games other than thelr
favorites.

“We believe Atari Collectatles will add
some distinction to our games,” says
Don Osbaorne, Vice Prasident of Sales

and Marseting for the division. "Players
will be able to achieve recognition
through them, much like school athlates
wha gain distinction through the waaring
of pins that show they've excelled in a
sport. The pins can be used for every-
thing from recognition of high scorers in
individug! locations 1o crizes in special
promoticnal events lixe tournaments,"

Pin down your loyal Atarl game play-
ers with Atar Collector Pins today ! Give
Customer Service a jingle at B00-538-1530
1o place your firsl order, You'll be pinning
down increased prolit power in mare
ways than |ust the obvious. Remember
—players will be askirg for them where
they play coin video games, so don't miss
oul on this ready-made business builder,

IS YOUR
BUSINESS

And we would appreciate hearing about
it. Submit your business ideas, philosoph-
ies, practices. Have vou been involved in
community projecis or local leve! legisla-
tive matiers? What's your game mix and
rotation pattern? How do you judge the
patertial of & new gamea? What works in
your gama room and what doesn't? Efc.
Enough saig from this side of the page
now we want to hear from YOU. Ask |
yourself what you would be interested in
knowing from other cperators—chances
ara that they would like to know the
same abouf your business. We'll print let-
ters we receive in upcoming issues of
the Coimn Connection upon approval of
the sanders and generale a pigeline of
knowiedge from which we can all cenefit.
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