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Space Duel Officially Introduced

tari® distributors recently en-

joyed a preview of Space

Duel at special luncheon
meetings held to officially introduce
the exciting new space challenge
game. The meetings were held in
San Francisco, Chicago, and New
Yark on February 16, 18, and 19,
respectively.

Ken Harkress, President of the Coin-Og-

ldyn= Manager of Marketing Services.
buter office ﬁllerd ng received

T-ghirt, and a video app demons
the game.

“The game preview program has prov
an 1o be vary va 2" Don Osbome
atar commer aliows us 1o prasent
our entire game package, from damon-
strating game fealures 1o explalning our
promotonal and service supporn programs.
And our distributors have enjoved the oo

erated Gameas Divison w d the dis-
tributors &t each meating.

Llllrl Burgess of Murhsling Sarvices
hands

e | Thiy wera

Ken Harkness, President of Coin-Op, intro-
duces Space Duel to the audience of
distributors in San Francisco.

given the opportunily (o experier
Space Duel challenge
Evaryore was impressad with (e
-0 screen graphics and many carm-
the exceptional realism r\f this

g !
Pesu:lerlo Sales for the Coin<
ibed the game's sp
g the scectacular Cua duLde
Color moritar d 5p ay SYSEIM and new
4-speaker sound.
with the distri |bL.l0r' ore Frank Bal

tion to Jim ththtrlluld

Vice-President of Marketing, and M

porlunily 1o place orders for the latest
games immediately,”

Fred McCord, Field Sarvice Manager,
demanstrates Space Dusl game play to
Sandy Batlelman of C.A. Robinson,

ATARI On the Move

It ail bagan back in the 1850°s
In “the little cornfields’” 25
milas southeasi of San Francis
co, known loday as Milpitas. In
1856, with a pxapuldtl(,. of 825,
the first schocl was buill, A year
later a hotel, ganeral store and
rxx:ro ce sprouted, In m‘n
was ncorDcralPd

churches and, £ Iy
1882, a new ATARI facility.

The Marketing, Sales, Fi-
rance and Personnel depart-
ments of ATARI Coin-Operated
Games Division, as well as Fi-
nal Assembly, the Weadshop
and Sikscraen faciliies have

arrived!

For those used to the bus-
tiing Sllicon Valley spread, Mi-
pitas s definilely a change. A
car heading toward the facility
mlghT pas a farmer's truck or

opposed to the jam-
Dac,kel.‘l Ireeways in the Sunny-

California.

New ATARI faciiity in Milpitas,

vale area. Instead of rows ol ol-
fice buildings, you can see
taing from the ATARI bullc-

“us and early mormings
ne r"mPI'S out l“?’]dll’ng

Even more changes will be
1aking place soon
Dangelo, execulive =
said. "'l ke keeping tabs on the
progress of the new Coin-op En-
gineerng bulding across the
street." ATARI nas only |ust be-
gun in Milpitas




a space 57ip blasting its way
through a coflection of space

Mowv availacle 1o cperators and
distributors are the special pro-
muotional items designed 1o high-
light Ihe dynamic play features
of Space Duel. the latest video
game nit from ATARL.

Maturally, there is a tshirt,
with fhe speciacular Space
Duel graphics displayed on a
nawvy blue background. The shirt
5 100% cotor, maching wash-
able, and it makes an excallent

objects. The colors are 50
bright, the ilustration so realis-
fic that you'd think It was a pho-
ftograph.

Along with the t-shirt and
poster is a very valuable promo-
tigrial packet, shutfed with good
ideas for contests and publicity

“\"5'11’ that can i ncrease busi-
oL

time, Inciuded in the promotion-
al I'terature are sheets oullining
different types of contests and
tourname

and how 1o crga-
it g 6U.£C

Crder your S.'.‘dl..t‘ Duel pro-
mational packet by contacting
Coin-Cp Marketing Sarvices.
7a0 ‘sy_dnluru Crive, P.O. Box
908, Milpitas,

a nominal cnarge
+shirt and the pre-recorded ra-
te. which are ava I

> Ihrough CoirdOp C:
Service, 1105 N, Falroaks
Avenue, Sunryvale, CA 9

prize for high score tourna- i
ments or ather conlests you Remember promoting Space
car fwn in your location Duel is also prometing your lo-
The Space Duel po ler is cation. Good promotions create
redlly a knockout, It's 2 36%  goodwill within your community,
and depicts the game play with  and brirg in new customers,

Atari Games #1 at Super Bowl

Did You Know?

While the San Francisco 49ers
and Cincinnatl Bengals worked
oul and psyched up |ust prior to
the Super Bowl, the city of De-
lroit was coming alive as rever
belore, Thousands of fans and
raporters poured into the city,
eagery awailing the upcoming
battle at the Silvardome. But
some of those avid footbal! fol-
lowers soon found themselves
engaged in & batile of thelr
awn,. daslioying alien eremies
and fending ol menacing in-
secls.

Early Thursday morming, Jar-
uary 21, Hank Heiser and his
craw from Empire Distributing,
Inc. along with Bob Harvey,
Atar’'s Regioral Sales Manager
created a game room in the
GBS hospitality suite at the

“'We opened the suite at §
Thursday evening, witn the
1 closing it by 2 "G a.rm
explained Bob Harvey, "But the
guests just didn't wanl 10 leave,
We finally urned off the last
machire at 4:30 Frday morn-
ing. The games 'Me B even
mora pe on
day, and after lI &
day, with the room pau,kcz_ four
desep on every maching
throughout the night. It was
really incrediblal ™
Buch welkmown

g

tin Hotel, CBS Super Bowl i
ncadqua"ers. The gam

lDO‘T‘

ar T

The initial
CONCE p was 1(‘ Drnv-ae CBS
and Super Bowl execulives, ad-
verlisers, and crominent fans
with video games to play as
part of the pre-Super Bowl ac-
tivites, However, the response
to the games was overwhelm-

figures

Brent Musberger, of CBS Sports, enjoys a game of Tempest
while Bob Harvey of Sales looks on.

In 1881, armusement machine
operators in the US and Uinit
ed Kingdom recarted si
growth in new location acqui-
sitions

Cparators n both countries
reported close 1o one-quarter ol
their 1tal sites as new tions
goguired in 1981,

This Information was ac-
guired through Atar's Operalar
Tellus SUTveys conducted an

by e AMOA show in the
and dl the ATE skow in
I:n"lana

California's Governar Jarr
Brown and CBS sportsc
Brent Musberger, Ir
Phyllis George were seen test
skills on Tempest.
and Asteroids De-

| was amazed al e tre-
mendous interast in the
5 ‘It was
1han we had ex
many pecale
19 the games
of thair Super

told me that
was the bes
Bow! trip.”

Mary Takatsuno, Market Research
Manager, assists operators at
ATE Tellus Survey.



OPERATOR OF THE "80s

Mike McClelland and

Gary Gullette of Los Angeles

Captan Video of Los Angeles
California is an arcade with real

a

Hoilywood style ang old-fash-
lonad interasl in being actively
irvolved with the local corr

nity. Together, the two gualilie
have produced an arcade that

i
enlele
With a touch of Hollywood
gamaour, Caplain Video,
ful de-gooder costumed in black
and red leolards, represanis the
reada al various c‘luns He

‘Wanted™ ad looking for
time superﬂe!o—t\oe fo-
: par

ness and wear coslume at pro-
ma events', The month long
search endad when Mike
G ne, 8 32year-old screen-
as discovered,
Capiain Video believes that

good clean lun'' & whal video
games are about. He = an
hand for personal appearances
at benefits sponsored by the ar-
cade and he's been known 1o
Felp itle old ladies scross the

a superhero
is “nol exaclly your usug
part-time oo

The aowners, Gary Gullelie
and Mike Mcl hoped

Clelland,
having a supsrhers w
go oul info the commu
do good would be a posifive im-
age for thelr arcade.

"Project Video' A lacal

Mc’lell.anc 34, and Gullete

, slartad in the video busi-
ness afler they marketed
games in their private racauel-
bal club. Since they were the
first tz introcuce the indoor pri-
vale racquelball club o Los
Angeles bacl 'y
were interested in n
concepis. In 1980 tha
some video games in the sport
PPntPr "'The adults really en-

them'', says McClelland

use ol the popularity of
games, ihe lwo u:enb\‘ K
Vidao's Ga

any schools, a large percentage
of Caplain Video's customers
are older, prolessional pecois
Doctors, lawyers, colege pro-
fessars, and office worke's fre-
quent Captain Video. There are
aboul sixly games in the ar-
cade.

“We like to presant a positive
image n the commurie
Cleland says. The arcade has
been involved with mary worth-
while projects. One event which
particularly received a lot of /

pubdic rtion was the

school which provides
a personal and F

Captain Video ready to
conguer evil.

Captain Video's Games.
raividualiz
lor adckascents i

Id"‘ln" funds to finance

1ar, i .Jpl.-ur‘
Video denated a week's pro-
ceeds from two of their Aster
oids Dekuxe machines to help
the sludents reach their goal

Ancthe: avent was an all-day
frea play benefil fundralser for
Learning Disabilides Month. The
donations were dstributed
the Los
Angeles area. The arcade spen
sors a youth soccer team in the
American Youth Soccer Organ-
25 @ booth at Ile
nnual St Timethy's Camival in
51 Los Angeles.
Because of Captain Videa's
with 1he
cade has re-

it
nesses in the area as well as

fram the clty council

The Captain Video character

a5 well
arcada a
senting a pos
COMRNity.

e image

|hp philosophy of the
dels in pre-
in the

Promotion
for Profit

Farming cluby r||

arcare

r oL 10

3 1
mail him o1 her a posteard
good for 10 free gem
drcade

our




Video Games
Make Cover
of “Time”

"'Time'' magazine featured an
article on video games as the
cover story of thair January 18,
1882 issua. The S-page artich
entitied “Garmes That Play Pec-
ple,” focusad on the astounding
growth of the coinoperated
games industry and the fremen-
dous popularity of the games
with peopie of all ages across
tha globa

The arficle presanis a com-
prenensive vew of the incustry
from the advent of Porg®
speculation about wdeo games
of the future. One major coint Is
Ihat video games have captured
the world's attention, that asci-
nation with them knows few
barriers, Interviews with players
revezled that many

‘e

Player's Nama # of Points Date and Time Location
Aslereided LM De\:‘lrll;|b 20101810 i n‘l::_s_”?iHmin fJ"r\_ana\c'lew CO';;‘J
Ag‘;m', Kevin Genlry 2117570 &% e (‘,:m':;l‘” %
= Al Hoseness 5,206,000 ‘ i .,::_‘%;:nin_ . W
Centipeca™ | PR LATFRer —— i S ke ot
f;rjs?:w‘ [;3 :.:.-: :’f SHESLTE 331 Jf::: I??‘Err?in p:?:ﬁr?:e

Tempest Competition Used in TV Pilot

and adulls from all walks of life
do indead have somathing in
common...ooth enjoy the chal
lenga and excitemnent of playing
video games,

Technical Tips

Centipede™

Trouble: (A} Gama will nat tire—
intermittently; (B) Game will ac
cept coin but no credit giver—
intermittanily

Solution: Changages stors RIS,
R117, R118, and R120 from 1K
1o 470 OHMS.

Asteroids™

Trouble: Invizble bars, dotled or
gistorted picture.

Solution: Bad DAC—D110r B11,

Atarl, Inc.
1265 Borregas Avenue
Sunnyvale, California 94088

Maliou Grand Prix recentyy filmes
the plot of a new syndcates tee-
wision series that included a high
score competition on Alan's Tem-
pest gams. Hosted by Don Drys:
e, Jay Johnstone and Meredith
MacRae, “The Grand Prix AlStar
Show * featured compelition be-
tween three celebrityistudent
teams on a variety of aftractions
found al the Malibu Grand Prix
locations.

"Hapoy Days' stass Ron How-
and and Enin Moran participated in
g compatition alon;

v Danza of "'Taxi”

e the three high school st-
denis chalenged each other In the
Termpest, waterside, bumper boal
and zatiing cage evenis. the celeb-
rilies raced for lastest time on the
Maliaw frack, Then the celsbrites
and sludents wera matchad to-

Mariann La\me with “Grand Prix All Stars”™ p-‘!lniptnls Reon

Howard and Erin Moran.
gather inlo eams for & final heat
in the Grand Prix even

Mariann Layne, Manager ¢f
Marketing Services, atlerded the
filming. "'"The conceniration and

enfiusiasm of the samdpents
were tremindeus. she com
mented. | feel the show will ap-
peal 1o anyors who enjoys walch-
ing Tastcaced sparts compelitons

First Class
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